THE 5PA & WELLNESS ALUTHORITY

—
= =
fo o e

- MARCH ZO1
R et = e

JAIN SPA AT THE PLAZA

WWW.emericanspa.com




FROM THE EDITORS

TRAVELOG

Discover the spas and destinations we've visited to

bring you the latest happenings here and abroad.
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GREENQUGH, MT

Eariy last spring, | visited Tha Resort at
Paws Up for its debut Adrenden wallness
wieshand, To say | was axcitad would have
een 8 major understatement, &8s a slay at
the lusury Mortana ranch had long been
an my Duckst list, Getting to be one ot tha
tirst to 2xperience the Adrenden program,
which combines adrenalin-pumping
aclivities with mare Tan-like pursuits,

was just icing on the cake. | aspacially

lowed the rope course of tha Sky Line

Aerial Adventure Park and surviving tha
Grizziyman Ftness Trail, Hera lam with
perzonal trainer Jen Widerstrom-and some
of our Adrenfen craw attar tackling the
course in the rain. Atter that, | was ready
to visit Spa Town tor a scothing massags
Anaother hightight was an outdoor yvoga
sassian at dusk taughl by yooi Lauren
Taus, complete with wine, It wasan
axperience | won't soon forget. For more on
the Adrenzen program and how spas ara
collaborating with various experts in their

fialds, turn 1o pacie GL. —HEATHES IIKESEL!
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LOS ANGELES
| recently spent a week in Les Angeles onoa whirlwind tour

viziting spas, brand partners, and friends; speaking at the
maugural Beauty X event and atiending Indie Beauty Expo.
Following a lorng Hight and many howrs on the read, | was shrilied
ioomehs e relaang stop el The Spa at Four Seasons Hotel Los
Angeles at Beverly
Hills. Whila thera, | gol
the chance to samala

the divina Surrendear
Massage (210, 50
rminutes, 5280, 80
minutes). Head mare
about it on page 26, but
sutfice itio gay, | was
tharougnly imgrassad and
compielely surranderad

b Ehie wmigpeee mmnx o
slretching and mulbiple
Massage modalities, 1t
wias Lhe parfect way (o
wiork out the kinks of my

busy travel days

Algo inspiring was my tirme at Indie Beauty Expo, wheare Kristina Panter ang
| spant & day of Trade India walking the aisles and gatting to know some new
Brands, reconnecting with spa friands, and t2king note of exciting beauty
trends. | laft with a notebook full of ideas and a suitcase full of cool naw
aroducts, which we will
a6 5h fl"i""g with Wou N
CEHTINE months, Inihe
meantime, e sure to
vigit ua on Facebook and
rstagram as well asan
W, BIMESricanspa. com
o ehach oul aven mare
ahotod, vdeds, lours,
and rmcra from thirs fun
fillad, intarmative, anc
2CTION -PAcKaC weak
—JLLIE KELLER CALLAGHAN
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fltness fun

Seeing an apportunity o introduce an active yel relaxing retreat
al The Resort at Paws Up (Greenough, MT), social media rela-
tions and special events coordinator Alison Lewis came up with
the ides of Adrenen, an adrenaline mects Zen wellness weel-
end. “The duality of the concept of AdrenZen fits our 47,000-acre
ranch perfectly with the incredible opportunities for relaxation
and rejuvenation combined with adrenaline-inspired experiences,
such as rappelling. ATVs, clay shooting, cattle deives, and more,”
siys Lewis. Wanting 1o team up with some [abuleus partners Tor
the resort’s hiest-ever wellness event, Lewis didnl hesitate to think
big. "When | hiest conceptualized the event, | tried w get Jillian
Michaels,” she says. "When she wasnt available, | went 1o my
next choice, Jen Widerstrom, whao 1 admired for her weight-loss
journey, dedication 10 helping athers, and passion for Riness and
health,” Widerstrom, also a trainer on “The Biggest Loser,” aniel
avthor ol Dier Right jor Your Personality Tepe (Penguin Random
Howse, 20171, immediately said yes, as did vogi Laoren Taus,
“The: team at Paws Up Tound me through social media and g come-
momn friend in MNew York City,” says Taus, "Aer speaking with the
brand manager, | undersiood the space and apportunity 1o create
a meaninghul experience in a new way, Paws Up is just beginning

to explore wellness retreas, o it's an exciting time o participate
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AdrenZen, a biennual oclion-pocked
- weakend at Paws Up, involves an ATV tour,
the Grirzhyman Fimess Trall, yoga, and the
Sky Line Aerial Park.
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with the wam in shaping future experiences,” Lewis also part-
nered with healthy chef Kellv Lien and the juice brand Suia.
Fitness partnerships are often a winning combination For spas,
A% |:|1-|::.' give guests an opporfunify fe frain w ith prr}llu_'s-.:-;ir:mal ath-
letes. In December, M Amo a Destination Spa (Sedona, AZ)
hosted a transformational yoga and meditation retreat with former
MNFL. player Keith Michell. The lgnite Your Greatness retrest
encouraged puests 1o commit 1o living their best lives. Alter a life-
changing foathall injury that lelt him partially paralyzed, Miwchell
discovered yogn and meditation as a foem of recovery, The three
day retreat included an opening ritual and recepiion at the spas
Crystal Grotio, special workshops learning physical amd spiritual
practices, and selFhealing tonls to combar life's daily stresses,
Lindhlad Fspeditions-National Gengraphic teamed up with
xhale o bwinch a v.‘-:li”m*ing partnership invobving a serics of three-
ar lour-day voyages aboard the National CGeographic Sea Bird. The
Base Camp Baja vovages exphoned Espiritu Saneo and sl Partica,
lowcated in the Sea of Corter. As part of the partnership, guests ook
part in healthy Fxhale-branded activities and wellbeing programs,
such as Core Fusion Barre, Bootcamp, Power Yoga, assisted stretch-
ing, and more, led by an Exbale Autoess instructor, a spa therapist, o

an Exhale-trained Lindblad Wellness specialist. @
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bonding in bloom

Rutrcars arcn't the only Instances thar benedit rom callzborstians. A

The RitzCarlton Spa, Las Angeles, a purtncrthip with celebelty thorist

Enc Butechaugh was an opportimity 1o shewcns: e spa’% coviteity uncd
commltnient to ofkring ¢ consistently nofreshed menu. “We also wanted to
b hiligh et out dedicat wonto ol feing progeinas thisg weve u uly 'valy In LA TR natess”
savs furmer spa darevtae Koty Kelth. 1w restit was the Finited-time Smnke &
Rexes trem ments, which drew an the signatune Sultey Rose scemt Irem Rirterhaughs
lraggane line. Accerding te Keilh, the statt Is alwayvs exploring wends and lesking
[rr wayy 10 1ake them 19 the noxt beveel. sich as when [he spa Int raducad Its Garder e
Glareorows treazmenis, whic b incor purated Inesh habs sod histanicals lroen the ronfiop pavdin.
In respraise: Lo the Tarm-tasspa-tsbke mcsement. \Wantmg 1o ollurs fesh twkeon the idow snd speak e
the papeibariy ol gunde nringpiecd trsuments, the spa preinered with Buterb:iugh., who is based in LA snd kmaavn lor biscelchraed
acrangemenis L wax able 1o visli his studio, learna bit ahock Toral selection and arrangemaent and o bit morer abeul ragrance note
conibinitions, and uscd Lhiis as a fourklation to daviclep 1he Smeke & Reses tieaiments,” savs Keith. “Inwirn. Eric s 1eamvisiied our

i1 and creaicd o12inal artangements that complemented the Lredtments and spa sctting,” @
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Interested in partnesin gwith a celeb or high.prolile wellness guru? Our experts share their best advice.

"Doyour research. Be sura you
know exactly what you are really
loakingto gain fr om the individua
or éxperience, |fit's educated and
#llgned with your auth entic sell,
ga torit*—Lauren Taus, Itfe coach
and yoga insiiuclor

Startthe process as farIn advance
aspasgjble astheir calendars baok
up quickly —Alsen Lewss, socml
med/s manager and Special even(s
cooidinator. The Aesovt al Paws Up

"One thing we leariaed that was
rather surptising, when considering
titness expests with huge social
medla lollowing s;is thet blg so
medla numbers don't necessartly
translate into boakings tar a wellness
retreal. [t's easy le '|ike” ot *foll
someothing or someoneonline, but
it's an entiraly different thingto book
and altend a trip. | learned that the
quallllar shoultl be'touse Influsncers
w ha have proven track records of
peapie who literally followthemio
destinatiensl ortrips and specia
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should be neg atiated, and It's
gmartest to base them on actual
booking pefrcentages' ' —7ammy
Paliel, founde r and princ pal, Spa
Manageme nt Solutions

Personal connection Isthe one
thing missingo ut of mostevents
end experie nce3. We have found
away tocreate connection with a
huge audlence be Ing a part of 8
community that You santto grow is
hardtocome by It's time te find it
and go lo r \t.'=Jon Widersirom, dre!l
expest, personaf traine s, and author

“"When loekih g to cellaborate with
another brandorc ek brity, | think it is
imperatjve ta ch cose a partner whose
cose values closely align with yourown
brandphllosophy The partnership
should algo be mutually benaficla
and bothbrands should enhaiice
nach othar'soffering sin oicler e
helpachieve their overatl goals
—Car! Prall, vice presideit and geneial
manager, Mravel Anzona Resort & Spa

'‘Be clear en whal the objectives

are thatyou asan organlzation ara
hoping ta achieve framthis type

ol coltaboration. You have. to have
realislic expactations whenwoirking
Inthismodel ai what the res ults

and deliverables witl be. Youmay
not get 100 additlenal roem nights
but you wlll establish yourspaor
resost as.a destinatl on that takeg
weliness and health sereusly. You
have ta take the long viaw. Als
ensufe yaur PR and marketing teams
are worklng in conjunction wit

the guru's team so thal the event is
getting as much expasure inasmany
channels as possible "—Pafrick Huey,
group direclor of spe~ Asia, MSPA
International

Pen'tbe scared to reach eut, If
you think |t's a dream coilaboration,
and you re cre ating a brand that
is heart centered and stands out
there'sprobab lya high chance the)
wantlowork wlth you."—Af el Weils
nutrilionts !, te24h and ezfing paych ology

coach and aultior @

1% PSS


intern
Rectangle


	Screen Shot 2018-03-29 at 10.37.30 AM
	Screen Shot 2018-03-29 at 10.38.22 AM
	Screen Shot 2018-03-29 at 10.35.46 AM
	Screen Shot 2018-03-29 at 10.39.13 AM

